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Discounter  1: "Private label . " 3: “Daily 4: "Hyper-
types world* 2: “Branded fighter provisioner” discounter”
Strong private label Aggressive discount chain City provisioner with higher | | Discounter for stocking, often
discount with top brands share of brands outside; more variety
iq % || o= &4 v jlefie
Profile based T T —
on key criteria, Fgacugﬂ {;;: private Iahrzls . "Ealance«ld" brand » . Faw}urite Eran&is; « Favourite brands
(901 private labels) share (at least one thi significant brand share - Larger assortment (e.g.
- Very limited product of products branded) (more than 50%) Mel;gcadcna >5,000 ’
ranges « Limited product variety + Reduced assortment SKUs)
« Every Day Low Price « Work with promotions
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